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(Homeliving & Style) has always strived to convey the
latest cultural trends and developments, in terms of
family issues, health matters, and personal finance,

(Homeliving & Style) was first published in 1987, a year before the 1988 Seoul Olympics,
The launch aimed to satisfy the public’ s blossoming interest in self-improvement and
desire for a change in lifestyle, The publication met both the practical needs and

aesthetic aspirations of Koreans,

September, 1987 (Homeliving & Style) is a lifestyle magazine that avoids tabloid gossip and

kiss-and-tell stories, As such, it is suitable for all the family, This approach accurately reflects our overall
business philosophy: to promote core family values,

January, 1991 (Homeliving & Style) launched We' Il Help You Makeover Your Home, which was an
unprecedented and hugely successful program, designed to show readers how to improve their homes, This
included tips on design concepts and principles, as well as redecoration styles and techniques,

March, 1994 ‘Seoul Living Design Fair’ is held annually to give readers an opportunity to get a first-hand
glimpse of the latest interior design trends, the best brands, and to meet leading professional designers,
December, 1998 Following its successful cotton cushion sales promotion, which sold more than

7,000 units, (Homeliving & Style) embarked on another shopping program, Happy Shopping, It enabled
readers to easily shop for quality products and trades services from the comfort of their homes. In 2007,
these products and services were made available online at the Story Shop shopping mall,

in order to meet the surge in demand,

May, 2008 To actively promote well-being, fulfillment and cultured lifestyle, we offer a wide variety of

classes, These include traditional Korean culture and home economics,
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delivers the finest, most inspirational content available of any Korean magazine, =R} AME 3] =R} B2 Ave F7RR )

(Homeliving & Style) lays claim to the largest readership in Korea, largely because it =2} A8, 4 oAl =F
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A community-oriented magazine with the most subscribers

(Homeliving & Style) earned the title, “Throne of Local Magazines™ by successfully
combining quality articles and selective advertising, Every publication aims to cater to all
family members’ interests and, as such, many readers keep hold of old editions for future
reference. These contributory factors have helped the magazine to go from strength to

strength over the last 22 years, both in terms of circulation and reputation,
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(Homeliving & Style) has the largest readership of any special interest magazine in Korea,

For most readers, once they pick it up it’ s hard to put down,

(Homeliving & Style) has a huge following of readers who want to learn about or shop for quality products,
A wide variety of advertisers promote their products and services, including clothing, food and lifestyle

items, The magazine is an excellent forum for advertisers to reach their target audiences,
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The culture event for the discerning reader
“A class of full of happiness”

In order to address the needs of our readers, {(Homeliving & Style) opened a series of classes in
May 2008 called, Happy Classes, The objective was to help readers to develop specific cultural knowledge
and practical skills, as well as enabling them to achieve their lifestyle goals, Now the program consists of

13 regular ongoing classes, with an average of over 500 attendees,

e Special Lectures e Happy Travel @ Product experience group e Free class
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Editorial =z
Editor-in-Chief %278 =7 ekyang@design.co.kr
Deputy Editorial Director 72145 HHZ kss@design.co.kr

Housing & Deco z71=23t

Editor 71/-2 &7 sekim@design.co.kr

Editor ©J*]& 72} jhyi@design.co.kr

Editor 34 714} yjhwang@design.co.kr
Features & Culture stz

Senior Editor #5178 B hkchoi@design.co.kr
Editor =% 712} doriver@design.co.kr
Cooking & Diningg4zs}

Senior Editor ©]&}4 7]A} sunshine@design.co.kr
Fashion & Beauty mj+i5e|

Editor 3} 7]A} yunhwa@design.co.kr

Art ol&

Art Director 71-€-% oFETHE] khs1026@design.co.kr
Senior Designer 2781 7]A} may0527@design.co.kr

Designer 324 7|4} tleoni@design.co.kr
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X|H2 PAGE POSITION AD RATE(KRW)
=2 | E2ChH 2 1st DPS Inside Front Cover DPS (IFC) 26,000,000 DPS_Double page spread
LHx| 2tHuf 2k m[o]x| 2 2nd DPS 24,000,000
3w 24 mlo|x] 2 3rd DPS 22,000,000
Atny 2t mjo|x| 2 4th DPS 20,000,000
St 2t mlo|fx] 2 5th DPS 18,000,000
6t 244 mlo|x] 2 6th DPS 16,000,000

4 Content 9,000,000

5 Masthead, Contributors , Reader’s letter 8,000,000
R 4 Single page 7,000,000
#=zt 5  Fashion, Beauty, Living news 6,500,000
2ot 7} et Single page facing articles 6,000,000
7MY 23 Advertorial 6,000,000
=3 | EZ30iH 2 Inside Back Cover DPS 15,000,000
5 1 Inside Back Cover single page 8,000,000
=4 1 Outside Back Cover 26,000,000

TECHNICAL DATA FOR HOMELIVING&STYLE MAGAZINE

M= color 2z, CM,Y.K 28l 214 circulation 102H%,100,000copies/month

214} printing ‘2% ¢4, Rotary Printing Press rHel jn market ohigt 228, 22th of every month
#7 wolx| editorial 300=0]x], 300pages ol publisher o/l Young-Hye Lee

7IAt ok editorial close  oHZt 102, 10th of each month @A} publishing comany ~ GCIXIRISH?A Design house Inc.
23 0k ad close oj=t 182 18th of each month 1 29| ad contact Tel. 2262-7301~4

B8 format 5 7EH(228300) #si= webhard ID:homeliving PW:6151

ADVERTISING & DISTRIBUTION

2% General Manager &8st 2262-7301 010-5383-9932 yhsong@design.co.kr
2% Jr. Manager 23 22627303 010-3044-6801 ke@design.cokr
=% Jr. Manager oY 2262-7305 011-496-1207 ajh@design.co.kr
thal Assistant Manager AsiF 22627304 010-6410-3225 hjkim@design.co.kr
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Taekwang Bldg., 162-1, Jangchung-dong 2-ga, Jung-gu, Seoul 100-855, Korea C.P.O. box 2532
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